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What type of housing do people want.......
and what do they get?

All consumer surveys confirm a preference for:

• Detached housing
• Semi-detached housing
• Bungalows

• Low density, suburban developments 

• More space – inside and outside the home



But what if we want to do something different?

• Develop a new eco-neighbourhood
• Consisting of innovative ‘flexible’ housing
• In a mixed, balanced & sustainable community
• In a previously stigmatised area
• In a highly conservative market

• How can consumer research help us to identify the 
market for a more innovative and design-led product?



The Scotswood Expo

• A European and international demonstration of best 
practice in urban living

• Creating a shift in housing design & the quality of the 
built environment

• Leading the way in creating new sustainable 
communities

• Currently at the planning stage led by Urban Initiatives
• HVC are working with Unravel Research and Planning to 

identify the potential market









Unit:

� Long life, loose fit

Internal Growth

External Growth

Vertical Growth





Neighbourhood:



So how have we gone about testing 
the Expo product?

• Desk top research: current consumer choice & behaviour
• Market research: aspirations, expectations and the Expo

– Telephone survey - ‘what’
– Focus groups - ‘why’

• What do people want and expect?
• What do they know of the area?
• What would persuade them to move there?
• The ‘what ifs’ and the ‘trade offs’.







Who’s moving in the market?

• ‘First timers’
– Young single people/couples

• ‘Movers on’
– Younger families ‘trading up’
– Older families ‘trading down’

• ‘Movers in’
– Younger households

• ‘Emigrants’
– to coast & country



What do local people want?

• Detached housing (50%) 
• Semi-detached housing (25%)
• Bungalows (10%)

• Flats/apartments (8%)
• Town houses (2%)

An Area which is: Safe - Quiet - Clean - Friendly



Would people like to move to a new 
neighbourhood in Scotswood?

• NO: only 12% were ‘very’ or ‘quite’ interested

So what would persuade them?

• re-development & crime reduction (primary)
• well designed streets and public spaces (secondary)
• a good choice of housing (secondary)
• flexible homes (7%) - lack of interest or understanding



Environmentally Sustainable Housing 

• How interested are you in environmentally friendly 
features when buying a home?

4 in 5 said ‘yes’

• Would you pay £5k if you could recover your money in 5 
years?

• 9 in 10 said ‘yes’



Focus groups

• Making sense of the ‘ideal’ home and area
• Unpacking aspirations: why the preference for detached 

housing and the low preference for flats?
• Probing the ‘trade offs’: what if you could have the home 

you want in the area you don’t want?
• Testing out the Scotswood ‘offer’: the design of homes 

and of the neighbourhood
• A more positive view begins to emerge



What has consumer research provided?
An understanding of:

• The choices and the ‘mood’ in the market
• Consumer priorities, expectations and aspirations
• Challenges in achieving change – the ‘hooks’ and the 

‘hang ups’
• Routes to achieving change
• Marketing to face the realities and challenge the 

perceptions
• The place of design & the response to innovation



Further information

If you would like further information, please contact:

• Richard Turkington on: 07714 106386, or,
richardturkington@housingvision.co.uk
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